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What is a Brand?
• The promise, the reputation, the big idea

• The promise: All communications should enforce this promise to your stakeholders

• The reputation: what is the experience people have when interacting with your school?

• The big idea: the consistency of the experience your stakeholders have when interacting with 

your school

Remember: Your logo is NOT your brand – it is 
only one component. The logo should IDENTIFY 

the brand, not describe it in its entirety. 



What is a Brand?
• A brand is made up of many components -

• Visuals (social media graphics, newsletter graphics, website graphics, mail-outs)

• Logos

• Customer service

• Expectations

• Reputation 

Remember: Visual Success can be trumped by bad customer service



What is a Brand?
• Where/how do stakeholders come into contact with your brand?

• Logo

• Printed matter/parent communications

• Website

• Broadcasts/video content

• Signage

• Customer service

• School staff

• Company actions

• School colors/mascot/merchandise



What is a Brand?
• Every branding effort should focus on creating emotional connections and creating 

loyalty

• Good branding can turn stakeholders into your biggest advocates

• Though you can play a part in creating your brand, ultimately it is up to the public to 

develop some aspects of your brand



Exercise: Define your Brand!
• Choose 3-5 words that describe your school’s brand.

• What drives your school? What experience should your stakeholder have when 

interacting with your brand? 

• Hint: Look to your school’s mission statement to find key words that should 

influence the formation of your brand.

Put them in the chat with the 
name of your school!



Exercise: Define your Brand!
• Example:

innovation

culture-
driven

dedication

creativity

You can use these words to build out a stronger brand statement, or just keep them in 
mind as you communicate on behalf of your school.



Exercise: Define your Brand!

You can use these words to build out a stronger brand statement, or just keep them in 
mind as you communicate on behalf of your school.

You have three 
minutes!



Branding Visuals
• A huge element of your brand that you can control

• Colors, fonts, graphics formats, etc.

“When designing a brand identity, color is 
used to induce emotions, articulate 

personality, and stimulate brand 
association. Color can influence our actions 

and how we respond to various people, 
things and ideas. While some colors are 
used to develop an identity, other colors 
may be used functionally to clarify brand 

architecture through differentiating 
products or business lines.”

https://www.logoarena.com/blog/color-creates-emotions-triggers-memory-and-gives-sensation/

https://www.logoarena.com/blog/color-creates-emotions-triggers-memory-and-gives-sensation/


Branding Visuals - Color



Branding Visuals - Color

#07578E#083B69



Branding Visuals - Color
Tips and Tricks to Develop your Color Scheme

• Pull your hex codes from your logo and start there

• Use black, white, and one other neutral – may already be in your logo. Gray is a 

good idea.

• Use different tints and shades of your colors in your logo.



Branding Visuals - Color
Tips and Tricks to Develop your Color Scheme

• Use analogous colors to build out a scheme

• Record your hex codes for consistency!

• Use Coolors.co

https://coolors.co/048a81-06d6a0-54c6eb-8a89c0-cda2ab


Branding Visuals - Fonts
Simple:

Heading
Body

Middle Ground:

Heading
Body
Caption

Detailed:

Heading
Subheading

Body
Caption
Highlight



Branding Visuals - Fonts
Where to start

• Look in your logo and school signage

• It is often possible to get the original design files and pull exact fonts

• Use https://fontjoy.com/ to see fonts that look good with your main fonts

Some Considerations

• Google fonts are great, but have some drawbacks

• Fontbase

https://fontjoy.com/
https://fontba.se/


Branding Visuals - Fonts



Branding Visuals – Graphics

Presentations: 1920 x 1080

https://blog.hubspot.com/marketing/ultimate-guide-social-media-image-dimensions-infographic


Branding Visuals – Graphics
Build an element library

• Lines

• Shapes

• Borders

• Arrows

• Etc.



Building your Brand Kit
• Back to the basics: take 20 minutes and build out a brand kit 

• Logos

• Consider different versions for different background options

• Fonts

• Colors 

• Design elements

• Slogans/mission statements

(remember the big promise)



Brand Kit Examples



Brand Kit Examples



Maintaining Branding 
Consistency

• Work with your staff

• Make it as easy as possible for them

• Offer formatting help to anyone who might need it

• Lead by example



Final Thoughts
• All this visual work will improve brand 

recognition and reputation and maintain a 

consistent experience 

• Remember that you cannot control every aspect 

of your brand, but you can make choices that set 

up the framework for a great brand

• Your key words we chose should drive every 

decision you make for your brand



Final Thoughts
• Don’t get overwhelmed – take it a bit at a time!

• A good brand isn’t built in a day

• Reach out if you need help or don’t know where to start
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